SHOP

LippesTaylor

o

How Instagram

and Influencers

are Accelerating
Trends In
Aesthetics

@lippetaylor



| ot has changedeée

o i ——  [@) Instagram

9:41 AM 3 -
mager 352 pts

i b S Photos Posted vs Instagram Users

60,000,000,000 1,200,000,000
ACHIEVEMENTS
Most Recent Moves
mager made plans to go to Web 2.0 Ecpo at 50,000,000,000 1,000,000,000
Moscone Center
like - comment
mager made plans to go to SF Giants tweetup at 40,000,000,000 800,000,000
AT&T Park
kevin likes this.
Ml comimen 30,000,000,000 600,000,000
n mager visited First Round Capital LLC
20,000,000,000 400,000,000
| 10,000,000,000 200,000,000
0 0

.
[ Jun 11' Aug 11' Jun 13" Oct 15' Sep 18'
/

/ e PhO{0S —em—Users

Source: Instagram, Statista, 2019




Everything is growing, fast

A With over 50 Billion photos and stories from over a billion users, on a single platform, images
are becoming our primary means of shared experience

A With increased HCP presence on Instagram, online aesthetic reviews, and decreasing stigma
for sharing, procedures are normalized

The Market is growiTnhhggéough expanded definitiaAané increased varie
o . h i1 . | America's Love Affair With Plastic Surgery
Wi th mi enni alsped-pl&idity movement has |
entering the market, the - o ,
global aesthetic industry is broadened our definitions of beauly,
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from $10.12 billion in 2016. DR. GRANT STEVENS ‘
Non-surgical procedure N ; ' ‘-\
demand is expected to bermabrason
grow by +25% just this
year. 0 breast reduction
ABC News 2019 Allergan 360 Aesthetics Report, 2019 Statista.com



Introducing new generations to new options

Disproportionate breast enhancements, overfilled lips, and ‘
exaggerated cosmetic procedures, are all trends that are on '

r& their way out. Now a successful plastic surgery or cosmetic W
» procedure should no longer be obvious.
T Allure, January 2019 M
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+ 7 2 O/ The AAFPRS's annual survey found that 72% of facial plastic surgeons saw an
0] Increase in cosmetic surgery or injectables in patients under 30.

According to the ASPS: the number of minimally invasive cosmetic procedures +200%
has grown nearly 200% since 2000.

Prejuvenation is sought by millennials who want aesthetic or
cosmetic procedures meant for anti-aging purposes before they
start to show any signs of aging

i About ths website
DMORNINGAMERICA COM
Stop aging before it starts: Top skincare ‘prejuvenation’ tips to
for youthful skin
) X ! '



https://www.aafprs.org/media/stats_polls/m_stats.html

Some Behavior is Consistent

A 2016 Study found that Instagram selfies
reproduce traditional gender stereotypes seen
in media from the 1970s.

Gendered sexualization in selfies is more
stereotypical than in magazine advertisements
from 40 years ago.

Fig. 8. Muscle presentation.

How gender-stereotypical are selfies? A content analysis and
comparison with magazine adverts

Nicola Déring, Anne Reif !, Sandra Poeschl

TU Ilmenau, Institute for Media and Communication Science, Research Group Media Psychology and Media Design, Ehrenbergstr. 29, 98693 Ilmenau,
Germany

ABSTRACT

Fig. 2. Posture (lying)

Selfies (self-portrait photographs often taken with a camera phone) are popularly used for self-
presentation in social media like Facebook and Instagram. These modern user-generated self-portraits I'”:_?ﬂ - s on et based on Coffman's cate
have the potential to draw a more versatile picture of the genders instead of reproducing traditional e e R On A e on o e

gender stereotypes often presented in mainstream media and advertising. To investigate the degree of Coffman’s category ;:\“' N ,F..f:“““ Mids P W
gender stereotyping in selfies, a random sample of 500 selfies uploaded on Instagram (50% representing Feminine wuch 158 79 848 52 458 <001 30
females, 50% males) was drawn and subjected to quantitative content analysis. The degree of gender tualzaton of Subordinstion.
L . . X - Posture 8 3
stereotyping in the selfies was measured using Goffman's (1979) and Kang's (1997) gender display s‘[:‘,::mg 492 248 467 83 sa o2 .12
categories (e.g. feminine touch, lying posture, withdrawing gaze, sparse clothing) plus three social sitting 134 67 537 463 28 35 .03
media-related categories (kissing pout, muscle presentation, faceless portrayal). Additionally, gender _ B A o
stereotyping in selfies was directly compared to the degree of gender stereotyping in magazine adverts Licensed withdrawal 188 94
N o .. \ Withdrawing gaze 110 55 618 382 36 04 08
measured in the same way (Doring & Poschl, 2006). Results reveal that male and female Instagram users Loss of control 78 39 795 205 149  <o;l A7
selfies not only reflect traditional gender stereotypes, but are even more stereotypical than magazine Body display 984 492
Sparse clothing 138 69 594 406 34 04 08
adverts, Full clothing B46 423 475 525 34 04 08

Note. Under the total sample, the percentages describe the percentages of all selfies
analyzed. The percentages of men and women signify the distribution of sexes in

each category by Goffman. One-tailed significances are given for ’-values. df = 1.

Fig. 3. Imbalance.



Leading to a sea of sameness

A Influencers, such as the Kardashians, inspired a certain look that led to homogeneity
A But the rise of minimally invasive treatments sets that trend at odd with who the next
generation wants to be (UNIQUE), creating an existential crisis, fueled by brands and doctors

Social media isnl just for posting photos,
it's for research.”

DR. VANDANA CHATRATH, M.D.

Allergan 360 Aesthetics Report, 2019

| Instagram | 25.5k |
Plastic Surgeons are driving some of this through their posts 0 of cqnsumers worldwide use social media to search about
O specific problem areas.*
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