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A lot has changedé
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Everything is growing, fast
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Å With over 50 Billion photos and stories from over a billion users, on a single platform, images 

are becoming our primary means of shared experience

Å With increased HCP presence on Instagram, online aesthetic reviews, and decreasing stigma 

for sharing, procedures are normalized

Statista.com

ñWith millennials and men 

entering the market, the 

global aesthetic industry is 

expected to be worth 

$26.53 billion by 2024, up 

from $10.12 billion in 2016.  

Non-surgical procedure 

demand is expected to 

grow by +25% just this 

year.ò

The Market is growingéThrough expanded definitionéAnd increased varietyé

Allergan 360 Aesthetics Report, 2019ABC News 2019



Introducing new generations to new options
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Disproportionate breast enhancements, overfilled lips, and 

exaggerated cosmetic procedures, are all trends that are on 

their way out. Now a successful plastic surgery or cosmetic 

procedure should no longer be obvious. 
ïAllure, January 2019

The AAFPRS's annual survey found that 72% of facial plastic surgeons saw an 

increase in cosmetic surgery or injectables in patients under 30.

According to the ASPS: the number of minimally invasive cosmetic procedures 

has grown nearly 200% since 2000.

+72%

+200%

Prejuvenation is sought by millennials who want aesthetic or 

cosmetic procedures meant for anti-aging purposes before they 

start to show any signs of aging

https://www.aafprs.org/media/stats_polls/m_stats.html


Some Behavior is Consistent
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A 2016 Study found that Instagram selfies 

reproduce traditional gender stereotypes seen 

in media from the 1970s.  

Gendered sexualization in selfies is more

stereotypical than in magazine advertisements 

from 40 years ago.



Leading to a sea of sameness
Å Influencers, such as the Kardashians, inspired a certain look that led to homogeneity 

Å But the rise of minimally invasive treatments sets that trend at odd with who the next 

generation wants to be (UNIQUE), creating an existential crisis, fueled by brands and doctors

Instagram 25.5k

Plastic Surgeons are driving some of this through their posts 
Of consumers worldwide use social media to search about 

specific problem areas.*32%
Allergan 360 Aesthetics Report, 2019

*Realself.com


