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1 in 3
trust before & after images 

posted by doctors

@realself_tom



confidence
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Authentic conversations
are key to driving industry growth
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Show what’s attainable and real

300% above avg for impressions
350% for clicks
50% for click rate

@realself_tom



Victoria’s Secret
2018 Sales DOWN 2%

Aerie
2018 Sales UP 23%
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Find influencers who talk authentically 
about aesthetics
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White/ 
Caucasian

50%

Black / African 
American 

20%

Hispanic 
14%

Asian
6%

Multi-ethnic / 
multi-racial 

5%

Other
5%

But go beyond the skinny white influencer

Source: RealSelf post lead survey (across 2018, n=10,683)



RealSelf and American Society for Aesthetic 
Plastic Surgery (The Aesthetic Society) 

Announce Plans to Launch Educational Initiative 
on Breast Implant and Brazilian Butt Lift Safety

Partner with those hosting 
conversations about aesthetics  
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Keep it real! 

university@realself.com


