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Top 10 Most Popular iPhone Apps

Uber

Instagram Google Maps Netflix



Honorable Mentions

Candy Crush Angry Birds Tinder



Text your vote to: (614) 504-8849 or go to swiftpolling.com & enter P9287 @

How many of these apps do you have on your
phone?

Text n 1-3 Io%
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What is Telehealth?

N

! TELEHEALTH: the use of technology to deliver healthcare services i

| : ;l Real-time video consults CV:,J

@ Wireless communications,
\J such as instant messaging

ol

. . Healthcare data storage
Remote patient monitoring @ T
and submission

Patient education tools, such as
videos and information sheets

Telehealth yields patient satisfaction rates as high as 97%

Source: Polinski et al. ) Gen Intern Med. 2016. DOI: 10.1007/s11606-015-3489-x



The Rise of Telehealth

PATIENT DEMAND

Percent of Hospitals Utilizing a Telehealth System 740/ of consumers want to use
O telehealth services

76%

65%

61% —— COST SAVINGS & BUSINESS OPPORTUNITY
55%
— $ 1 2 5 average cost of in-person visit
419 A3%
35%
$45 average cost of telehealth visit
ACCESS TO CARE

of consumers prioritize access to
2010 2011 2012 2013 2014 2015 2016 2017 76% P

treatment over a face-to-face visit

Source: 2011 to 2018 AHA Annual Survey IT Supplement

(1) American Hospital Association (https://www.aha.org/system/files/research/reports/tw/15jan-tw-telehealth.pdf) (2) US News and World Report (https://www.usnews.com/news/healthcare-of-tomorrow/articles/2018-02-27/can-telemedicine-be-both-cost-
efficient-and-high-quality) (3) MarketWatch (https://www.marketwatch.com/press-release/telehealth-market-size-is-projected-to-surpass-usd-167-billion-by-2025-2019-03-06) (4) American Hospital Association
(https://www.aha.org/system/files/research/reports/tw/15jan-tw-telehealth.pdf) 6
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Telehealth & Aesthetics: You Can’t Give Injections through the Phone

THE CURRENT RELATIONSHIP

Aesthetics providers are
typically the earliest
adopters of new
procedures, except in the
case of telehealth

THE REASON THE OPPORTUNITY
The aesthetics industry relies By 2025, the global telehealth market is
on office visits for in-person projected to surpass

procedures

$16.7 billion

Source: MarketWatch (https://www.marketwatch.com/press-release/telehealth-market-size-is-projected-to-surpass-usd-167-billion-by-2025-2019-03-06) 7



v

How Aesthetics Practices Can Capitalize on Telehealth

ENHANCE

EXTEND RELATIONSHIPS & DIFFERENTIATE YOUR BRAND IMPROVE OUTCOMES
GROW YOUR CLIENT BASE Stand out from the competition Offer your clients a user-friendly
Provide continued live, on- and keep your brand top-of-mind platform to drive compliance and

demand support and guidance between office visits improve outcomes of procedures
to build client trust and like cryolipolysis and liposuction

engagement l

Additional lines of revenue and services with minimal overhead :




Case Study: Virtual Health Partners

v

VHP has helped aesthetics practices create new lines of revenue, increase retention, and improve patient satisfaction
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Overview @
< > MOVE MORE REDUCE
HYDRATE STHESS

Live Events P .-; Messenger §<§,>\

Al-Powered Intuitive
Goal Tracking

Live 1:1 Nutrition
Counseling, Classes,
& Support Groups

On-Demand Recipes,
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—
Wellness My Profile
Tracker

24/7 Messaging
with Experts

Food & Nutrition
Tracking

Health History,
Preferences, & Goals

Revenue-Driving
Customizable E-Store

INCREASED CLIENT SUCCESS

78% compliance
2.1X oo

64% renewal rates
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